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DISCLAIMER € THAI

* The information contained herein is intended to represent the Company’s operating and financial position at a
given point in time and may also contain forward looking information which only reflects expectations based on the
prevailing geo-political, economic and non-controllable factors. Such information has been obtained from sources
believed to be most reliable and the means in analyzing and preparation of such information for disclosure are
based on approved practices and principles in the investment industry. The views are based on assumptions subject
to various risks and uncertainties and no assurance is made as to whether such future events will occur, that
projections will be achieved, or that the assumptions here-in are correct. Consequently, no assurance is made as to
the accuracy or completeness of information presented in this document.

 This document should not be construed as an investment guide or as an offer or solicitation of an offer to buy or
sell equity shares or other securities issued by the Company.
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Airline Industry : IATA

€ THAI

Growthin RPKs by region
% change inDec 2022 vs Dec 2019
Asia Middle Latin North
Pacific East Europe  Africa America America | Industry
0% | l ! ':
-10% -
1050 O
-13.5% '12.20/0 D70
-20% - -16.0%
- -23.1%
-30% - i
-40% -
-43.5%
-50% -

Source: IATA Monthly Statistics

* RPKs of airlines in the region were down 43.5% compared to December
2019 (mostly as a result of China PR’s remaining international and domestic

travel restrictions.)

Opportunity Day

International Ticket Sales for Flights to and from China P.R., 12-Dec to 31-Dec 2022

25,000
Change in Int'l Travel
20,000 Requirements Announced
15,000
10,000
Inbound

5,000

0

R T 2 T 20 JN A T B

Y N
¢ %

Purchase Date

* On Sunday 28 January 2023, The Chinese government announced that China it would
reopen its border and removal of flight restrictions to international travelers



Airline Industry : IATA & THAI

SN

=SS
IATA

IATA Ecomomics’ Chart of the Week 16 Decermber 2022

2023 to bring further pax recovery but softer cargo

Global airlines revenue, USD billion
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Airline Industry : IATA & THAI

Financial performance improves strongly
With the industry returning to profitability in 2023

USD billion Airline industry net profits and EBIT margin
60 - 15%
40
EBIT margin
20 -
D .

=20 -

-40

-60 A -42.1 billion - -15%

-8.9%

-80 - -20%
-100 - - -25%
-120 - - illi - -30%

Netpost-tax profit _;SE;:'”IDH
-140 - ' - -35%
-160 - - -40%
2000 2002 2004 2006 2008 2010 2012 2014 2016 2018 2020 2022
Aant
=2VE
Source: |IATA Economics. 6 December 2022 IATA
Opportunity Day 6



Airline Industry : IATA & THAI

North America likely only profitable regionin 2022
To be joined by Europe and the Middle East in 2023

Net profit margin (% revenue)

10%
0% - . [ - ._-
1.7%
I _3.8% 2 1%
-10%
-20%
-30%
-40%
m 2020 w2021 w2022 W 2023
-50%
|~
ﬁ’/’
-80%
N America Europe Asia Pacific Middle East L America Africa
Saah
=_2E
Source: |IATA Economics. 6 December 2022 IATA
Opportunity Day 7
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Situation of THAILAND

¢ Top 3 No. of tourist is
Malaysia, India, and Singapore

O 40.59% of Tourist Arrivals is
ASEAN

¢ International Tourist Arrival to
Thailand in 2022 totaled 11.153
Million, up 25.06 times from the
previous year

Opportunity Day

& THAI

International Tourist Arrivals

Jan — Dec 2022

Number of Tourist Arrivals

11,153,026 Person
%change 2,506.65

%ﬁ

Malaysia -
india [EENE3

Singapore .-L_.EE?

Korea 2,755
Laos [z, 124
vietnam [2.353

Top 10 Number of Tourist

- ‘]
26 008.86

% of Tourist Arrivals by Region

asean [JIEEER L2 552 343
Europe [JIE2.55% | S16.30%

East Asia . 12,329 | 3,253.17%
South Asia . 10.61% | 9,533.70%

The Americas I 0.44% | 1,180.34%

LISA 3.6728 | 10S7.67%
.5 ' Middle East Ii'l.El':.'E- 14281.74%
United Kingdom [J2.432 | 1,045 503
1 SEQs =S TSR TEDA
Russia .35_.:IL'IE 1 314 750 Oceania I 3.36% | 3,355.25%
& Mapbox @ OSM Cambodia 72,665 | 7.528.13 Africa 0.60% | 1,935.45%
International Tourist Arrival to Thailand 2022 B Actus Last Year

2

1M
= =
= o
. =
= o =

=
b4 b b
oM -8 < =
January  February March

203 35K

b
&0

April

1,124 23K

=
= e
2 =
= =
"'-'! -
= e e
=
= 5 = =
May lune July August

e 2
= 2
@ =
= -
)
e = =
sl = =
== o ﬁ
september October Movember December

2,241 20K

Credit. Tourism Authority of Thailand 9



£

World Aviation CORE VALUES

Situation of THAILAND

Opportunity Day >, » Vision & Mission
Year 2022

Operating Highlights & Financial Results
Progress on Rehabilitation Plan

Activities

Q&A

f@%THAl
ANNIVERSARY

CC0¢ ¥V3iA



Vision and Mission & THAI

A high quality full service carrier with strong
Thai brand connecting Thailand to the world
and generating consistently healthy profit margin

Customer Centricity Commercial Excellence Cost Competitiveness Continuous Improvement

Market leading operating

Internationally celebrated Optimising yields and non- Outperforming regional

customer experience, flight revenue peers performance
tailored to ability to pay e Unbundled product  Focused fleet with well * Most reliable
e Premium brand matching negotiated leases connections and
 High quality service * Full range of ancillary  Optimum staffing levels connectivity in Thailand
Performance adapted to fare classes options - Rigorous control of 3™ * Reliable operations and
* Proactive and relevant *  Omnichannel sales party spend irregularity management
digital customer e Small number of making THAI the
engagement strategic sales partners preferred partner
(tour operators, etc)
 Thailand’s best service * Dramatically enhanced * Simplified organisation, e Strong core processes and
professionals commercial capabilities and actively working with LEAN systems
People and Enhanced marketing and processes and across functions High performing operational
Ca pa bilities digital capabilities * Investment in digital * New, non-SOE processes and control centre

New mindset of "every satang
counts"

capabilities to optimise value
(e.g., procurement)

Digital / Organization / HR / Portfolio / SDGs
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Year 2022 : Key operating statistics & THAI

Cabin Factor WASK  ERPK
449.4%
14,000 —— § -— 100%
9.01 12,373
"t 67.9% 12,000 - ]
million o so
10,000 + :
8,000 T 60%
1 =
) . 6,000 —— 1 10%
g |l Cabin Factor
LI 4,000 -+
-+ 20%
2,000 ——
(o] } } 0%
Q1'22 Q2'22 Q3'22 Q4’22
Freight Factor BADTK [ RFTK
(7.1)% 700 ?\:: 657 -— 100%
1 g; 596
2.82 18.28 10.4 600 \i}i - + 80%
[=2) S
THB/RPK THB/RFTK Hours/Day =T ~ = S
400 + - in T 0%
251 352 352
300 —— 258 - 40%
- - 200 —+
. [ " ‘ . . . e s ' 1 o
i‘m PAX Yield | r 7 Freight Yield | Aircraft Utilization oo | 20%
o I I I 0%
Q122 Q2'22 Q322 Qa'22
Opportunity Day 13




Year 2022 : Operating profit movement & THAI

Consolidated

Y'21 Pax Rev Cargo Rev BU & Other Rev Fuel Cost Non Fuel Cost Y'22
70,000

12,856

60,000
-69

50,000 - 68,507

40,000 r

30,000

-32,452

20,000

MTHB

7,797

10,000

-21,343

-10,000

-20,000

-19,702

-30,000 -
Opportunity Day 14




Initiatives

64.3 bn has been delivered

® 4

Recurring benefit
(THB bn)

80 -
75
70 -
65 -
60 -
55 -
50 -
45 -
40 -
35 -
30 -
25 -

20 A

0 -

29
18
15 A
10 - 11
4 4
5 -
_041' 2 : 3 : 3 |

Upcoming L4

29

3

B L4 Initiative implemented

Sill

g g 10 10 10 10 12

3 3 3 3

12

L5 Initiative Realised

13

& THAI

— Bankable plan

Total 56 bn to be delivered by
2023

13

13

14

21

39

25025 25 25 25 25 25 25 25 25 25 25 25

Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

2020
Source: Winglet data as of 31Dec 2022

Opportunity Day

2021

2022

2023
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Initiatives: Mission-related initiatives (L2+) & THAI

- Customer Centric - Commercial Excellence Cost Competitiveness - Continuous Improvement

Unit : MTHB

571 Initiatives 77 616

56,068
24,417
413 6
22,834
No. of Initiatives .
Source: Winglet data as of 31Dec 2022 Recurring Impact One-time Impact

Opportunity Day 16




Total Revenue

Exclude one-time items

Operating
Profit

EBITDA

After Aircraft Lease Payment

Net Cash flow

Net Profit

Shareholders’
Equity

THAI and its subsidiaries
Y'22 Y'21 %

105,041 23,747  increase .

MTHB MTHB

7,797

MTHB

(19,702)

MTHB

Increase il

Increase

17,241

MTHB

(2,712)

MTHB

34,540 5,515

MTHB

Increase

+526%

MTHB

(252)

MTHB

55,113

MTHB

Decrease

-101%

(71,024) (71,250)

MTHB MTHB

+736%

S THAI

Smooth as silk

THAI
Y'22 Y'21 %

Increase

+341%

22,099

MTHB

(15,906)

MTHB

Increase

+171%

Increase

+4,002%

480

MTHB

Increase

+565%

5,122

MTHB

Decrease

-95%

2,697

MTHB

58,275

MTHB

Include gain from debt restructuring

(63,493) (66,658)

MTHB MTHB



EBITDA after deducting cash payments for aircraft lease liabities & THAI

I Total Revenue

% 18,000
= N Expenses™
=
=FEBITDA before deducting aircraft lease
16,000 payment**
- EBITDA after deducting aircraft lease payment**
14,000
@
Open
country
12,000
10,000
8,000
Omiicton
Russia-Ukraine
war
4,000
2,000 / _ -
AVG 2018 AVG 2015 AVG 2021 i Apr-22 May-22 Jun-22 Jul-22 Aug-22 Sep-22 Oct-22 Nov-22 Dec-22
(2,000) ’

*Expenses exclude Depreciation, Operating Lease (OL), Pay-by-the-Hour (PBH), Impairment and Foreign exchange.
** Include Operating lease (OL), Financial lease (FL) and Pay-by-the-Hour (PBH)

Opportunity Day 18




£

World Aviation CORE VALUES

Situation of THAILAND

Opportunity Day Vision & Mission
Year 2022

Operating Highlights & Financial Results
»» Progress on Rehabilitation Plan
Activities

Q&A

CC0¢ ¥V3iA



Rehabilitation Timeline & THAI

2020 2021 2022 2023 - 2024

Business reorganization with new THE CENTRAL BANKRUPCY
THE CENTRAL employment conditions COURT’s hearing
BANKRUPCY COURT had
an order to approve the

Increase of the registered
capital and the

Plan Administrators
submitted the petition

plan and appointed the CREDITOR MEETING for amendment to the CREDITOR MEETING aT:h"d“mne"t to C;a“se ?
plan administrator FOR PLAN APPROVAL Official Receiver FOR PLAN APPROVAL ot the lviemorandum o
Association
Expected to Exit Plan
The Court issued Y
. . Implemented the s
Petition to S.u-bm.lt the THE CENTRAL BANKRUPCY an order approving circumstances where the E
THE CENTRAL rehabilitation plan to COURT issued an c?r.der.to - the prop:sal f(t)r :':'ri ) operating performance or |
BANKRUPCY COURT BAI;lrII:FEUCIEgI\.(”C{gIEJRT prc;:ﬁda;:(:‘f::t':"t;‘:on an amendment of Tha financial position is subject to |
for rehabilitation i isting i :
CREDITORS’ MEETING Amendment of the Business Reorganization Plan posmble(:\:llzlgstggg I.:) Stage 3 E
= Debt refinancing and capital mobilization including source of
funds and conditions of debts and capital
= Capital restructuring
= Creditor eligible to receive debt repayment as determined by the
Plan
= QOtherissues
Opportunity Day 20




Sign Posting and Action (Translation) & THAI

_________________________________________________________________________________________________________ >
___________________________________________________________________________________________________________________________ =P
Possible Delisting and
o Resume Stage
Elimination of the Grounds
------- o o— lyear —= e—— Tyear —o e—— lyear ———o o 2 year .
I I
1 1
I I
1 1
I I
1 1
| |
| L gaeor
24 Feb 21 8 Mar 21 8 Mar 22 16 Mar 23 ! Mar 24 Lo Mar 27

I I S
I I |

Financial statements 2020 NC Stage 1 NC Stage 2 NC Stage 3 ! The possible delisting of listed ! : If the qualifications required to

_ l L l :
- Shareholders’ Equity < 0 Announcement Announcement Announcement i company has to resolve within i : resume trading cannot be
- The auditor issues adverse ] 3 (+1) years. If not, the SET ! : repossessed within 2 (+1) years,
opinion on the financial : will disqualify of listed : : the SET shall proceed the delisting
I I
statements ! - | companies P o procedure
1 1 e e e
Fmm o ) . L A

THAI shall-request the extension of rehabilitation period for the

delisting and elimination of the grounds.

s 2021 2022 2023 2024 2027

Opportunity Day 21
T

Ref: Stock Exchange of Thailand (SET)
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Major Shareholders as of 28 February 2023 & THAI

Vayupak Fund 1

7.57% GSB
2.13%

MOF
47.86%

& THAI

Others
42.44%

Opportunity Day 22
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THAI and Centara, Offer Special Introductory @ENT NN ™ .I:I;clusively for
a1 Alirways passengers

Rate At Centara Grand Hotel Osaka GRAND
HOTEL OSAKA 25 o

— | | ~ y ENJOY Yo OFF
Thai Airways International Public Company Limited (THAI) R D RO e
announces a partnership with Centara Hotels & Resorts,
Thailand’s leading hotel operator, to offer passengers exclusive @ THA[ * Early check-in and late checkout

- - Smooth as silk * Room upgrades

benefits ahead of the grand opening of Centara Grand Hotel

e And more

Osaka, Centara’s first-ever property in Japan in July 2023.



& THAI

THAI is the Pilot Carrier, Implement the Biometric Check-in At Suvarnabhumi Airport

One IDW

@ Less check-in duration

o
=/ .
ﬁ More passenger convenience

RECOGNITION

/L i
e A e A . — . B TECHNOLOGY W . et
s m ) oageed (o B2 an B N

v g u& - 3
AR o ) _—
i) ¥ 45 B
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Sustainability Initiatives Collaboration and Partnership between PTTGC & THAI ('3 THAI
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Thai Airways Public Company Limited, or THAI and PTT Global Chemical Public Company Limited, or GC joined hands to further business
growth in tandem with care for society and the environment, and to deliver a better world to future generations through the collaboration in

sustainable development and business alliance. 6



THAI Operates Flights to 5 Destinations in

GSTHAI

China in March 2023 S

. . . . Come fly with us __ i To Guangzhou

The return flight operations will start on 1 March 2023. : To Shanghai e e 5 ]
ights per wee

Flights » 4 Flights per week ___ & il?March 2023

in March 2023
per week

BKK-PVG-BKK 4

BKK-CAN-BKK 3

BKK-PEK-BKK

5=

668 | BKK-C ) = 1:
/\N BKK 14:50 -17:10

SUN G b 50 10 J UJ SA s
BKK-KMG-BKK thiairways com

W : - ! adla! =t ollolles ; v - : Il ; T . : ‘
“# B & E7Y o o T : 15 - = ?BANGKOK:GUANGZHOU
o o - BANGKOK- SHANGHAI MU N e AR 18— = o R
BKK-CTU-BKK . B o — =

L TG 664 | BKK=PVG 1035 155\./

FROM BKK TO A STAR ALLIANGE MEMBER 72
1. Shanghai (PVG)
-

Guangzhou (CAN) | — - N s = Cof'hé”ﬂy with us

2 Flightsyper week

Chengdu (CTU) o ' - 4 . ; Bl : ] XiE in March 2023
Kunming (KMG) 5. ~ ———— Tobhengdu‘ )

2 thhts per week

vin March ?023

T

) . . Rt 2 torti iy S s oS ool
-8 s & ; s

BANGDLK CHENGDU

==
BANGKOK - BEIJING TG 618 /| BKK-CTU 10:05 - 14:00

TUE/ THU
e TG 619 /CTU-BKK 15:05-

1G 612/ BKK-KMG  10:55 - 14:.05

= Pt e b g
= A
TG 614 | BKK-PEK  10:10-15:50 3 e ERI/SU)
SEEIPEE o REETIE MON/THU/ SAT TG 613/ KMG-BKK 1520 -16:35
TG 615 / PEK-BKK 17:05 - 2111 = . - . ! -
® Tkl 5 thaiairways.com thaiairways.com inli Ancient Street SN TS 0T R 8 i
= J L UREYS | £ e ‘f:‘fg-;_
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o &3 THAI

THAI Extends Royal Orchid Plus
ENJOY YOUR

MILES LONGER

Royal Orchid Plus Extends
Expiring Miles in 2023.
More Time to Plan Your Trip!

Expiring Miles Validity

Fivd Gt rioke st haiaireys comlfo Royal Orchid Plus (ROP), the Frequent Flyer Programme of
Thai Airways International Public Company Limited (THAI),
is delighted to provide more conveniences to Royal Orchid
Plus (ROP) members by automatically extending their ROP

miles which will be expired in 2023 with details as follows:

1. ROP miles expiring at the end of quarter 1 — 3 will be

further extended for 12 months.

piring miles in Expiring miles in

Marcht e, andl Septeribe s 2. ROP miles expiring at the end of quarter 4 will be
2023 will be extended for extended for
months

further extended for 9 months.
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The World's
I T B Leading

Travel Trade

L™

THAI Joins
ITB Berlin 2023

This year, THAI promotional booth was designed under
the concept “The Magical Journey” where Black Silk Blend
coffee and KanVela chocolate gained considerable

attention from visitors.

ITB Berlin is the world’s largest annual tourism convention
that provides unique opportunities as the world leading
trade show of the global tourism industry which exhibitors
as sellers and buyers meet for business discussion and

deals.

- - 250

“SMOOTH AS SILK” ; ' Vs “ = @9
OUR PROMISE OVER THE PAST 63 YEARS :

thaiairways.com #Surat Thani =

.o
Krabi

Frankfurt <
= 50

Ty A - oA
L& W
35
LA o
~ \ ﬂ‘.
SR iy
u.\" <
e %3&
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s
3 .

AS SILK" \
OVER THE PAST 6.
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THAI & THAI SMILE'S ROUTE NETWORK | @THA]

International Routes As of DEC 22 As of DEC 21

Stockholme Countries 23 16
Copenhagen. Destinations 46 22
° Fov o Flight Frequency / Week 463 93
. — Seats / Week 208,244 66,984
Brusselsomr ———7-—m—-1—— ——— —— —(— —(— —(— —(— ——— — —  —————— N\
Zurich _Munich
Parise um: (Ref. TPI Winter 2022/23 Issue No.1 updated SSM W22 RB-A26
o and TPI Winter 2021/22 Issue No.1 updated SSM W21 RB-A50)
Sapporo
Semll,\hgoyaTokyo e Narita ® Haneda
Islamabad e Fuku kaOSaka
Lahore « .
New Delhi Kathmandu Chongqing
Jaipure> =\ Kupfing Taivei
Karachi Lucknow Gaya aipel
S i, Dhaka Guan.gzhou
Jeddah « . Kolkata Hanoi |THong Kang
Mumbanx uang Prab3ng
Hyderabad Yangon Vientian
Chennai, Y, Siem Peap “*Manila WH E R E
BEngalig BANGKOK [ = Phnom Penh
WE FLY
. . Penang
. Chla.ng Ra'\ Kuala Lumpur
Chiang Mai Singapore
Udon Thani }
Khon Kaen Jakarta ® |
C Ubon Ratchathani ® Denpasarl
THAI AIRWAYS INTERNATIONAL
CC‘% BANGKOK & THAI SMILE AIRWAYS l
|
/ SEASONAL FLIGHT |
Surat Thany }
Phuket . COMING SOON / TO BE RESUME I
Krabi L . Perth &
Hat Yai Narathiwat *Schematic scale only. As of 2023. Sydney

Destinations are subject to change without prior notice.
For the latest information, please refer to
thaiairways.com Melbourne

30



DESTINATIONS FREQUENCY / WEEK

WINTER SUMMER WINTER SUMMER

259 =) 217

722 =) 700

Ref. TPl WINTER 2022/2023 Effective : October 30,2022 — March 25, 2023
TPI SUMMER 2023 Effective : March 26, 2023 — October 28, 2023 31



THAI: Summer Flight Schedule 2023 (26 March — 28 October 2023)

Intercontinental

© N OO A WN =

Routes

. London

Paris

. Zurich

. Frankfurt

. Munich

. Copenhagen
. Stockholm

. Sydney

. Melbourne

Regional Routes

S W G
N = O

13.

© O N O OA WN S

. Tokyo (Narita) 14
. Tokyo (Haneda) 15
. Nagoya 16.
. Osaka 17
Fukuoka 18.
. Sapporo™ 19.
Manila 20.
. Seoul 21.
. Taipei 22.
. Hong Kong 23.
. Singapore 24.
. Jakarta 25.
Denpasar

( *until 30 April 2023 |

Destinations®
in China

. Kuala Lumpur 1. Kunming

. Mumbai 2. Guangzhou
Delhi 3. Chengdu
Bengaluru 4. Shanghai
Hyderabad 5. Beijing
Chennai (*Starting 1 March 2023)
Kolkata
Dhaka
Lahore
Islamabad
Karachi
Jeddah
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